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Abstract Thwough the literature review and text analysis this paper makes analysis on the sports
sbgan of auditorim 1 order to promote the aud itorium culure constuction. The result shoved that
as the vison part of grandstand culure the sports slogan of auditorim was the carriers of aud ence
expressing their emoton It cbsely related w ih aud ence’ s cogniton, folk culiure and religbn world
current affans M eanwhile it was the specific application of speech act theory, and could Hm a
scene effect and built the ahktes mood and amosphere Considering the problans exsted n the
sports sbgan of aud itorium, incliding uncwilized and lack ofm anaganent we tried to put forward the
devebpm ent strategies from several visual angles 1) From the angle of hun an culture psychology it
advocates the personalized constuction of sports sbgan of aud itorim; 2) Fran the angle of organiza
tonal m anagement, it should well organize the sports canpetitorr 3) For sports sbgan of auditort
um, the government can establish the front preventbn pmocess control and tem inal correcton prwce
duralm anagan ent strategy.

Key words auditorum; ports slogan; site; speech behavior; culture
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