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Research Progress and Indigenization Thinking of Team Identification
SHI Yan',ZHOU Hao'
(1. School o f Physical Education, Shanxi University, Taiyuan 030006 ,China)

Abstract Team identification is a mature field of fan research, and it had an important influence on understanding the behavior of
fan. Existing researches in team identification involve 4 aspects, which are the relationship between team identification and physio-
logical arousal, fan loyalty, psychological health, fan violence and so on. Firstly, a few of researches confirmed the correlation be-
tween team identification and physical arousal. Secondly, the ways of how fan deals with teams’ successes and failures were explored
in the relationship between team identification and fan’ mental health, and it included Strategic Associations with the Team, Biased
Attributions and Biased Recollections and Predictions of Team’s Performance, and then Team Identification — Social Psychological
Health Model promoted the development in this field. Thirdly, the positive correlations among team identification, fan loyalty and
fan violence were confirmed. However, there was a contradiction in research results of the two aspects because of the different con-
ception of research. Future study should pay attention to the construction of team identification, put fans’ motivation and team iden-
tification together, and its research methods should be improved, and the selection of study objects should be more diversified. Final-
ly, based on the foreign researches, indigenization thinking of team identification was pointed out.

Key words Fanj; team identification; indigenization

1 s (Emile Durkhem)

« 2 R “Identification”,

“ ” “ 2
s s

:2015—03—12

( ) :11BTY022; 4
), : [2015]3
(1966—), . . . . .
:1. , 030006,



w

(Team Identification)

[3]
“ XX ” . Reysen Branscombe
(2009) “Fanship® “Fandom”
, “Fanship” ,  “Fandom”
(1, “Team Identifi-
cation” s “Team”
s “Team Identifica-
tion” s .
(Social Identification Theory,
SIT), 20 70 ,  Tajfel
(Intergroup Discrimination) s
(Minimal Group
Paradigm) s

(Social Categorization) ,

. 20 80 s
N (Brans-
combe & Wann,1991; Melnick,1993; Putnam,1995) ., Ellemers
N Haslam S A(2012) s
51,2014 12 4  WCBA
2
Fan,Team Identification,Fan Identification R
Sports Science,  Web of science s
70 ,1995 2014
10 b
o 1 : (D)
3 (2) 5 (3)

3 (4) .

1 1995—2014 N
Figure 1 Published Paper Trend of Fan and Team Identification
from 1995 to 2014

2.1
s (Branscombe &. Wann,
1991),
(Dewer,1980) . s
(Mann,1979) . ’
(Zillmann, 1978) ,
B (2004) ,
), Lynn M Jamieson  Thomas J Orr(2009) s
Y ’77-‘ o
, Branscombe Wann(1991)
[8]
., Branscombe = Wann(1992)
Soung — Wook, Yoon
(201D s
[9] .



2.2

(Wann et al. ,2000),
. Branscombe
Wann(1991) {
) (The Sport Spectator Identificaiton Scale, SSIS) ,

s

’ bl

119} " Wann, Inman Ensor (1999)
4 Y(POMS)
4 y o«
Y,
, [11]
, Wann(2006) —

(Team Identificaiton — Social Psychological
Health Model)

trel | , Wann Rogers
(2011) 96 . 70.82
[13] s «“
(local team)” * (distant team)” ,
[3] s
, Carlson(2013) s
il ( ) ,
(Strategic Associations with the Team) . (Biased

Attributions) | (Biased Recollections and Pre-

dictions of the Team’s Performance),

2.2.1 (Strategic Associations with the
Team)

(Basking in reflected

glory,BIRGing) (Cutting off future failure,

Cialdini 1976 ,

o Cialdini

COFFing) . BIRGing

BIRGing(Wann & Branscombe, 1990; Christian
M End,Beth Dietz— Uhler et al. ,2002), Iouri Bernache — As-

sollant ~ (2007) BIRGing
(5 BIRGing.
,Sloan(1989)
. Trail  (2012)
BIRGing s ,
BIRGing
. . BIRGing
BIRGing tel | Wann (1990)
Christian M End  (2002) .
, Trail
N , BIRGing
Wann  (1995) s
b, . , COFFing
s (Blasting) ,
2.2.2 (Biased Attributions)
(Branscombe, Kobryno — wicz & Wann, 1997), Wann
Dolan(1994) s
§ Yo ,
18] " Keenan (2002)

s { )

s (Ef-
fort), ( Abili-
ty) [l Madrigal  (2012)

Lzol ° ) .



w

2.2.3 (Biased Recollections
and Predictions of the Team’s Performance)
(Murrell & Dietz, 1992; Wann, 1996).
Wann Dolan (1994)
’ << >>
20.4
19.1 18.7
17.6 ™
— . Hirt  Ryalls(1994)
[22]

(Normansell DM &. Wann,2010) .,
(Ramon Spaaij & Alastair An-

derson,2010), s
s
s .
Y N ’
b b
. ,
9 9
’
. s
s
s 4 » .
s
b
9’
2.3
“ ”
; ,
9
b b
[23]
o s

. Kaynak(2008) (Fan loyalty)

[24]

, Wann

s

Branscombe(1993)
[25]

(Laverie & Arnett, 2000; Fink, Parker, Brett et al. , 2009),

Heere Bob  James Jeffrey D(2007) ,
, Jaberi Akbar
(2014) s N N
267
2.4
. , Russell
Baenninger(1996)
,Wann  Peterson (1999) 88
S [27]
,Wann  Carlson (1999)
[28] ., (
) (Wann, Hunt-
er,Ryan et al. ,2001),
,Wann  Gaye Haynes (2003) 175 s
b 4 b Y
(Sport Fandom Questionnaire, SFQ) .
» 6 ( .
N )
. [9]

James A Dimmock ] Robert Grove(2005)

231 3, NN

3ol , Wann

, James

., Lynn M Jamieson = Thomas J Orr(2009)

(311 Russell (2008)
Wann
( ? ’

[32]
°



3
3.1
3.1.1

(Brian Greenwood P,Kanters M A &. Casper ] M,2006),

’

Nicholas D Theodorakis ~ Wann(2012)
[33]
s ,  Wann
4 »(The Sport Fan Motivation Scale) ,
Russell(2008) s
Ls4] } s s
s (New
Team Identification) , Lock Danile
. Lock(2009)
N B30 Lock  Taylor  (2011)
[36]
3.1.2
,Russell(2008)
[34] )
,  Branscombe  (1992)
s . . (Categoriza-
tion Processes)
3.1.3

e 54 o

’ o

, Romon Spaajj Alastair An-

derson(2011) "7 Melnick ~ Wann(2011)"%
Melnick ~ Wann R
163 ; 62% .38% .
. Melnick Wann
3.2
o (2007)
99397 , .

3.2.1

. :{ The Sport Specta-

tor Identification Scale) (Wann & Branscombe, 1993)M%), ( The
Psychological Commitment to Team Scale) (Mahony, Madrigal
&. Howard,2000)"" ,( The Connection to Team Scale)(James,

Kolbe &. Trail,2002)2) s
/ b
[43]
. . (
NEE )
(2009) , 3
s , Wann Brans-
combe 4 ) s
2.3 ¢ XX
XX ” s



3.2.2

[45]

4.1

4.2

o (2006)

{ )

(2004)

(1]

(2]

[3]

(4]

(5]

L6]

[7]

[8]

(9]

[10]

[11]

[12]

[13]

[14]

[15]

[16]

. . [MI. , ,
: ,1997.275.

M . [M:I. s

,2000:42.

Wann, Daniel L. Examining the potential causal relation-
ship between sport team identification and psychological
well— being[ J . Journal of Sport Behavior,2006,29(1) .79
—95.
Stephen Reysen, Nyla R Branscombe. Fanship and Fan-
dom:Comparisons Between Sport and Non — Sport Fans
[J1. Journal of Sport Behavior,2009,33(2):176—193.
Ellemers N, Haslam S A. Social identity theory[ M ]//
Kruglanski, A W, Higgins, E T, van Lange P. Handbook
of theories of social psychology. London, UK Sage Publi-
cations,20122:379—398.
L.

,2004,21(1) :1—5.
Lynn M Jamieson & Thomas ] Orr. Sport and violence: A
critical Examination of sportl M. Great Brittain: Elsevier,
2009:121—123.
Branscombe N R. & Wann D L. Physiological arousal and
reactions to outgroup members during competition that
implicate an important social identity[ J ]. Aggressive Be-
havior, 1991,18(2):85—93.
Sung — Wook, Yoon. The Effects of Team Identificaiton
and Involvement on Sports Sponsor — ship: Moderating
Role of Mood and Arousal[ J]. The Korean Journal of Ad-
vertising, 2011,22(5) —47.
Branscombe N R & Wann D L. The positive social and self
— concept consequences of sport team identification[ J].
Journal of Sport &. Social Issues,1991,15,;115—127.
Wann D L ,Inman S, Ensor C L, et al. Assessing the
psychological well — being of sport fans using the Profile
of Mood States: The importance of team identification[ ] .
International Sports Journal,1999,3(1) :80—90.
Wann D L. Understanding the positive social psychological
benefits of sport team identificat —ion; The team identifi-
cation — social psychological health model[ J]. Group Dy-
namics Theory Research and Practice,2006,10(4) ;272 —
296.
Wann D L, Rogers K, Dooley K,et al. Applying the team
identification— Social psycholo— gical health model to ol-
der sport fans[ J]. The International Journal of Aging and
Human Development,2011,72(4) ;303—315.
Carlson B D. Sports Message Boarding: Association with
Sports Team Identification and Social Well — Being [ D .
Amarica:Georgia Southen University, 2013.
Bernache — Assollant I, Lacassagne M F, Braddock J H.
Basking in reflected glory and blasting differences in iden-
tity —management strategies between two groups of highly
identified soccer fans[J]. Journal of Language and Social
Psychology,2007,26(4) . 381—388.
Trail G T,Kim Y K,Kwon H H,et al. The effects of vi-

e 55 e



carious achievement on BIRGing and CORFing: Testing
moderating and mediating effects of team identification
[J]. Sport Management Review,2012,15(3) :345—354.

[17] Wann D L, Hamlet M A, Wilson T , & Hodge ] A. Bas-
king in reflected glory,cuting off reflected failure,and cut-
ting off future failure: The importance of group identifica-
tion [ J]. Social Behavior and Personality:an international
journal,1995,23(4) :377—388.

[18] Wann D L, Dolan T J. Attributions of highly identified
sports spectators[ J ]. The Journal of Social Psychology,
1994,134(6) :783—792.

[19] Keenan B L, Burnett S,et al. The impact of sport team i~
dentification and attributions of ability and effort on spec-
tators’ impressions of athletic performance[ J]. North A-
merican Journal of Psychology,2002,4(3):347—354.

[20] Madrigal, Robert,and Johnny Chen. Moderating and me-
diating effects of team identification in regard to causal at-
tributions and summary judgments following a game out-
come [ J]. Journal of Sport Management, 2008,22(6) ;717
—733.

[21] Wann D L,Dolan T J. Influence of spectators’identifica-
tion on evaluation of the past, present, and future per-
formance of a sports team [ J ]. Perceptual and Motor
Skills, 1994, 78.547—552,

[22] Hirt E R, Ryalls K R. Highly allegiant fans and sports
team evaluation: The mediating role of self — esteem[]].
Perceptual and Motor Skills,1994,79.24—26.

[23] Oliver R L. Whence consumer loyalty[ J]. Journal of Mar-
keting (Special Issue),1999,63. 33—44.

[24] Kaynak E,Salman G G &.Tatoglu E. An integrative {rame-
work linking brand associati— ons and brand loyalty in-
professional sports[ J]. Brand Management, 2008, 15(5) :
336—357.

[25] Wann D L, Branscombe N R. Sports fans: Measuring de-
gree of identification with their team []]. International
Journal of Sport Psychology,1993,24.1—17.

[26] Jaberi A, Pool ] K, Kazemi R V. Factors Affecting Fan
— Team Identification and Fan Loyalty: An Empirical
Study of Iranian Premier Football League[J]. International
Journal of Research in Organizational Behavior and Hu-
man Resource Management,2014,2 (3):104—120.

[27] Wann D L,Peterson R R,Cothran C,Dykes M. Sports fan
aggression and anonymity: the importance of team indenti-
fication[ J ]. Soc Behav Pers Int J,1999,27.597—602.

[28] Wann D L,Carlson J D,Schrader M P. The impact of team
indentification on the hostile and instrumental verbal ag-
gression of sport spectators[J]. J Soc Behav Pers. 1999,
14, 279—286.

[29] Wann D L, Gaye Haynes,Bryan Mclean, & Paul Pullen.
Sport team identification and willingness to consider anon-
ymous acts of hostile aggression[ ]J]. Aggressive Behabior,
2003, 29:406—413.

[30] James A Dimmock,] Robert Grove. Relationship of fan i-

dentification to determinants of aggression[]J]. Journal of
Applied Sport Psychology,2005,17(1) :37—47.

[31] Lynn M Jamieson & Thomas ] Orr. Sport and violence: A
critical Examination of sport [M]. Great Brittain: Elsevi-
er,2009:121—122.

[32] Gordon W Russell. Aggression in the Sports World: A so-
cial psychological perspective [M]. New York:Oxford U-
niversity Press,2008:51—52.

[337] Nicholas D Theodorakis, Daniel . Wann, Pantelis Nassis,
&. Tara Beth Luellen. The relation — ship between sport
team identification and the need to belong[ J |. International
Journal of Sport Management and Marketing,2012,12.25
—38.

[34] Gordon W. Russell. Aggression in the Sports World: A so-
cial psychological perspectivel M]. New York:Oxford U-
niversity Press,2008:51—52.

[35] Lock Daniel. New team identification: Sydney FC,a case
study [ D]. Sydney: University of Technology Sydney,
2009.

[36] Lock Daniel, Taylor Tracy,Darcy Simon. In the Absence
of Achievement: The Formation of New Team Identificai-
ton[ ] ]. European Sport Management Quarterly, 2011, 11
(2):171 —192.

[37] Ramon Spaaij, Alastair Anderson. Parents or peers: Which
is it Sport socialization and team indentification in Aus-
tralia: A rejoinder to Melnick and Wann[ ] ]. International
Review for the Sociology of Sport,2011,47(4) :526—530.

[38] Melnick Merrill J, Wann Daniel L. An examination of
sport fandom in Australia; Socia — lization, team identifi-
cation, and fan behavior[ J]. International Review for the
Sociology of Sport,2011,46(4) :456—470.

[39] .

[D]. : .2007.

[40] Wann D L,Branscombe N R. Sports fans: Measuring de-
gree of identification with their team [ J ]. International
Journal of Sport Psychology,1993,24.1—17.

[41] Mahony D F, Madrigal R, Howard D. Using the psycho-
logical commitment to team (PCT) scale to segment sport
consumers based on loyalty[ J]. Sport Marketing Quarter-
ly,2000, 9(1):15—25.

[427] James J D, Kolbe R H, Trail G T. Psychological connec-
tion to a new sport team: Building or maintaining the con-

[J]. Sport Marketing Quarterly, 2002, 11
(4):215—225.

[43] s . [M]. ,

sumer base

,2010,7.
[44] . : (M.
,2006:4—7.
[45] , .
LIl ,2006,21(6) :464—469.
[46] , . [(M].
,2004 ;283.



